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North American consumer response is huge to Edgetech's
new Health Smart Windows™ campaign
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in Allanta, the campaign has several com­

ponel1ls in place already. with POP material 111

the pipeline for release this spring and a new

web- ite jusl given thc go-ahead. now thaI the

nanle has been secured.

Already available are a full array f window

stickers~ brochures, videos, a selection of CD

images and condensation demonstralion kits.

The lauer c nsisls of a Thermos bottle type

conlainer to hold ice waler. which sales -taff

can have ready to be able to offer what is the

mosl effective lhermal comparison possible

belween Oexible-foam spacers and metal based

spacers.

The CD ilnages are a series of warnl-edge

and heallh-smarl graphics from both lhe

brochure and video, lhat are being made

available to window manul'actllres andlor retail

oullets to nUlke usc of in their own Inarkeling

and public relations activilies.

The soon to arri e POP malerial, prepared by

campaign markeling c nsultams. Bowmead

Technology Ltd. of Ouawa. consists of a

lri-fold version of tJ,e Health Smart brochure

accompanied by an attraclive stand-up di play.

Retail oullets will also receive an ongoing

technical bulletin.

The final piece of the puzzle in Edgelech's

condensation protection marketing campaign is

the ",,,,u'."ea/,hslnar'u'j,,dows.col1, web site,

which will go on line by fall and tie in with an

upgraded WlVw.sufJerSfJacer.c:oII' web sileo "'We

can't wait to see tJ,e results of lhis level of con­

SUlner interaction," conlnlenlS rin Johnson.

"Education is a beauliful thing and we

believe educated conSlIlllers are going lO 111ake

a big di fference on wherc the warm-edge revo­

lution goes next:'

Five months inlo lhe ovember 1999 launch

of Edgelech's Health marl WindowsThl

consumer-oriel1led marketing campaign and

lhe roll-oUl has gone Oawles Iy. Much morc

important. lhough. lhe public re p nse in terms

of lhe demand for lilerature reprinls has been

enormous - over 200.000 c pies in the first

lhree months. alone.

"As for consumers we really didn't hit Main

Street umil laIe December," responds dgctech

Marketing Director, Erin Johnson~ "but since

then we've never seen anything like it and

weOrejusl getting started." Two funher CC:lIll­

paign components will be in place by spring,

the whole exercise adding up LO a comprehen­

sive attempt to "consulllerise warm-edge

lechnology:' she adds.

A dry technical subjecl. if lhere ever was

one. never lhe less warm-edge has several very

human. very household-orienled spin-offs, thal

make it absolutely imperative f r window buy­

ers LO be aware of the benefit of choosing lhe

very best in wintenime condensation protec­

lion for lhcir home.

"Firsl and forcmosl, we're talking about

condensation problems and lhe development of

mold-relaled heallh conditions:' says Johnson

"Secondly without an adequale warm-edge.

tfuclural d3lnages to a windo\v can also

result fronl excess condensation in the fOflll of

frame discoloration. paint-peeling and wood

rot - jusl lhe type of conditions that properly

inforlllcd conSUlllers have n he italian in

avoiding for the sake of home and family:'

It's lhal choice and lhe nlany and varied

ways of conlnulIlicating it to prospective win­

dow buyers. thaI Heallh Smart Windowsr.. is

all about. Launched at InterGLAS metal '99
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